dear diary

BLOGS, OR ONLINE PERSONAL
journals,whichcame to
prominence in the wake of
9/11asaforumfor political
commentary andreporting,
have broadenedinscope.
These days,more and more
blogs (short for"Weblogs”)
devoted tothevisualarts
have been poppingup—so
many,in fact, that Forbes.com
recently publishedalist of its
11favorites.

Artbloggersare
covering the artworld, trying
theirhandsat criticism
andreportage, rounding up
and commenting on other
online content, giving public-
ity toeventsintheircities
and providingdiaristic
accounts of theirart-viewing
(and sometimes art-making)
activities.Like thelegions
of political bloggerswho
descendedonlastyear’s
presidential conventions to
file minute-by-minute
dispatches,artbloggersare
gaining pressaccess to
museums and art fairs, weigh-
inginon questions of ethics
anddoing theirdamnedest
tobreaknews ahead of the
daily newspapers.

Perhapsthe most
prominentamong them—
and onewhomade the Forbes
list—isWashington,D.C.-
basedTyler Green,whowas
working as a political consul-
tantwhenhebeganthe
siteModern ArtNotes.Heis
now the staffart critic for
Bloomberg News,ajob hewas
offeredlargely onthe merits
of his blog.One of several
siteshosted by Douglas

McLennan'’s popularonline
digest, Artsjournal.com,
Modern Art Notesis fouryears
old—which qualifies Green
asanelderstatesmanofthe
blogosphere.According to
otheronline artwriters,alink
from his site drives substan-
tial reader traffic.In addition
tobeingacritic,Greenis
anopinionated and tenacious
newshoundwithagrowing
listof behind-the-scenes
sources,and he prides himself
onbreaking stories.

Some popularart
blogs are more community-
oriented.Caryn Coleman,
whoruns the gallery Sixspace
inLos Angeles,isresponsible
forthe 1/2-year-old Art
.Blogging.LA, also aForbes
favorite.She posts news and
opinions,and supports the
L.A.art scene by listing gallery
openings.Otherbloggers
offeraheartydose ofart
world snarkiness, suchas
Dennis Christie, co-founder of
the ChelseagalleryDcKr,on
hisincreasingly popular site,
1Get My Show on the Road.

While fewssites deal
primarilywith the business
side of art,blogs may
be having a subtle effecton
today’s frenzied contempo-
rary market, since theyare
often the first to pickup
onnew talent.Todd Gibson,
aNew York-based marketing
strategistwhoisadocentat
the Whitney Museum in his
spare time and maintains the
blog From the Floor, writes
that art bloggers“willhave an
increasingly important hand
increatingand enhancing

demand”foremerging artists.
Google searches foryoung
artists, Gibson has found,
lead directly toblogs such
asthose of BarryHoggard
(Bloggy) andJames Wagner
(jameswagner.com),who
have written supportively
about those artists'workand
often provide images.Gibson
himselfrecallsfindinga
printout of one of his blog
posts at the front desk of
agalleryshowingworkbya
video artisthewas the first to
write about.

Museums and other
artsinstitutions are start-
ing to pay attention to
blogs.Jan Rothschild, head
of public relations for the
Whitney, says,”Within the
past couple of years, blogs
have hit theradarscreen
of every museum.We've
gottentoknowsome of the
bloggers because theyvisit
the museum and attend our
eventsandtheirnamesareon
ourpresslists.We didn'tuse
to circulate information from
blogs to the trustees, but now
occasionallywe do"David
Resnicow, president of the
New York PR firm Resnicow
Schroeder,whichrepresents
some of the nation’s top
museums, notes,”Reporters
trollthe blogs for the germs of
astory. That'swhy museums
keep aneye onthem.They
might catalyze astoryina
high-circulation outlet.”

Bloggersare often the
firstonthe trailwhenit comes
toinstitutional political
developments—forexample,
director AndreaRich’srecent
departure from the Los
Angeles County Museum of

Art.“WhenTyler andlwrote
about speculationthatRich
would be onthe outs,anL.A.-
based publicationwanted
toknowhowwe knew that
andwho our sourceswere,”
Colemanrecalls.

Of course, mainstream
news organizations maywant
tocheck the facts they obtain
online.The blogosphere
canbeajournalisticWild
West,where opinion bleeds
into fact, speculationruns
rampant and speed some-
times trumps accuracy.Green
acknowledges the problem,
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but points out thatwhenhe
discovered he hadmade a
mistake, hewasable tofixit
immediately online.
Forsomeoneso
widely followed, Green can
be refreshingly blasé about
his blogging activities.”|
spendless time blogging
than people think,"he says.
“Maybe one ortwo hours a
day, total. Of course, | spend
eight hoursadaywriting
and thinking about art—it's
what Bloomberg pays me
todo.Keepingtrackof open
museum directorships,of art
and art making,ismyjob.The
blogendsup beingmy note-
book of what's going on.”Like
ahandful of othersites, it's
oneworthreading overhis

shoulder. + SARAH DOUGLAS



